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The Official Peachland

Visitor Guide

The official 2012 Peachland Visitor's
Guide is a publication of Destination
Peachland.

The guide is published annually and is
widely distributed to over 100

Visitor Information Centres
throughout BC.

Area businesses and advertisers are
additional venues for the guide. Coples
are also available throughout the year
at the Peachland Visitor Centre and
included in promotional packages,
visitor information mail-outs and

relocation packages.

The electronic version of the guide will
be posted as a download on the
Peachland Visitor Information Centre
website, and is routinely mentioned on
our Twitter and Facebook pages.
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Distribution

15,000 copies will be printed.

2% Kelowna International Alrport
12% Direct Distribution to Peachland
businesses

16% Local Distribution:
Accommodators, Attractions,
Restaurants and other businesses
35% Visitor Centres within BC, other
provinces and Washington

35% Direct inguiries through the
website and the Peachland Visitor
Centre

What's Included in the
Visitor's Guide

The guide is an exciting, informative
guide that will provide readers with an

inviting overview of all that
Peachland has to offer.

The information in the guide will
inspire peaple to shop, dine, sip, hike,
swim and explore everything
Peachland.

The guide will provide a mix of
well-crafted stories covering a range
of topics such as:

- Things to Do

- Accommodations

- Eateries

- Pullout Map

- Parks

- Winter Fun

- Wine

- Water Fun

- Outdoor Recreation
- Arts & Heritage

- Events

- Touring

- Community Contacts
- Wedding Packages



Spreading the Word About Peachland

The 2012 Peachland guide will showcase the town’'s
food, personalities, arts, outdoor life and attractions.
The visitor guide is available in visitor centres all across
BC, as well as in the Kelowna international

airport and online at visitpeachland.ca where we get
over 1500 unique visitors per month. The Peachland
Visitor Guide is our go-to source for information.
Current research and data collection reveals that:

Peachland offers a desirable market

= We receive an average of over 11,000 visitors to the
centre every year. Over 2000+ visitors are from BC,
1000+ from Alberta and 1700+ visitors from all over
the world.

= 40% of all visitors stay overnight

* 2,371 — The average number of nights that families
spend in Peachland annually

= 5,833 — The average number of annual enquiries
about: attractions, shopping, community services, food
& beverage, accommodation, adventure recreation
activities and wineries

= 75% of all internet users visit Facebook with more
than 800 million active users

The average user is connected to B0 community pages,
groups and events (Peachland Visitor Centre has a
page)

* Qur Twitter account — @PeachlandBC is in the top
10% of all twitter users. There are 11,000,000 total
Twitter users.

« We ranked first for all users located in Peachland, BC.

Promoting Peachland is our mandate and we will

continue to effectively use our social media tools in
promoting the 2012 online guide ~ maximizing your
advertising dollars.

Book this Eighth
Page Ad for just $250
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Book this Half Page
Ad for just $650 |




Booking Deadline

Earlybird boaking deadline Is Friday, lanuary 13th, 2012.
Those who book by this date will receive a 10% discount
on their booking. All further ads will be accepted no later
than January 31, 2012. Ad space is on a first-come,
first-servie basis,

A 50% deposit is required by booking deadline.

Business will be invoiced by the Peachland Chamber of
Commerce.

Artwork & Material Deadline
All final ads are to be in and supplied in a HiRes PDF
format by no later than Tuesday, lanuary 31, 2012,

Publication Date
The final print of the Peachland Visitor Guide will be out
on shelves mid-March, 2012,

Advertising Rates

Inside Front Cover 51495
Insice Back Cover 51495
Back Cover 51950
Full Page S1200
Half Page SB50
Quarter Page 5375
Eighth Page 5250

Accommodation Listing 595
(includes address, phone & website)
Eatery Listing 445
(includes address, phone & website)

An accommodation or eatery listing in the grids will be
included with any size ad booking.

All half page & full page ads will include an icon on the
map.

Guide Technical Specifications

Trim Size  B.375%(w) x 10.75%(h)

Bleed Min. on Full Page 0.125" All 4 sides
Full Page w/ Blead 8.625" x 11"

(Full Page Live Area 7.875" x 10.25%)

Half Page Vertical 3.625" x 10.25"

Half Page Horizontal 7.375" x 5.0625"
Quarter Page 3.625" x 5.0625"

Eighth Page 3.625"x 2.458"

File Formats

We accept files in the following formats: Hi Resolution
PDF {200dpi), Hi Resolution TIFF {300dpi), Hi Resolution
IPG (300dpi), InDesign file, llustrator EPS or Photoshop
file.

Half Eighth
Page Page
Vertical
Quarter Half Page
Page Horizontal

Guide is in full colour. When supplying digital images,
must be submitted at original size. Image must be at

least the size of its placement or larger. If images supplied
are sized up to fit, results will be of lesser quality.

Please supply a packaged file with fonts and images if
supply an InDesign, lllustrator or Photoshop file.

Fonts

All fonts must be supplied or attached to your file, OR
comverted to outlines. All fonts must be 100% Black, MO
RICH BLACK {4 colour Black).

Logos

All logos must be supplied in Vector or EPS format. If this
iz not possible than a Hi-Res (300 dpi) PDF, 1PG or TIFF
would be acceptable. NO WEB IMAGES as these are

Low-Res (72 dpi) files.

Ad Production
If your advertising needs to be created, or is not supplied
in the above formats, there will be an extra charge.

Mechanical Specifications for Supplying Material

We will not be held responsible for material that does not
meet these requirements.

& colour laser proof or PDF must be supplied with digital
ads if colaurs need to be matched. We accept no respon-
sibility for content or colour accuracy if a proof has not
been supplied.

Digital Material may be supplied in one of the following
Ways:

CO/OVD for any file higher than 1OMB

Email for any file 10MB or less (File should be compressed
into a ‘Stuffit’ (Mac) or ‘Zip' (PC) file.

Include the name of ad and publication

ie. NameOfBusiness_PeachlandVisitorGuide

Compatibility

Digital material must be supplied to the following specifi-
cations:

Adobe InDesign/lllustrator/Photoshop up to and including
55



Accommodation
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Eatery Listings Accommodation Listings

Your Eatery Listing will be displayed in an easy-to-read Your Accommodation Listing will be beautifully displayed
coloured grid. It will alsa list all the information visitors in an easy-to-read coloured grid. It will also list all the
are looking for, such as: address, phone number, website, information visitor's are looking for, including: payment
average rate, meal type, patio, etc. types accepted, average rates, number of reoms,

amenities, and pet friendly accommodations.

Lorermn Ipsum

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Donec porta neque vitae nulla congue sed varius elit scelar- :
isque. Mullam eleifend interdum purus quis porttitor.
Mullam tristique velit diam, id consequat libero. Vivamus
tincidunt nisi bibendum ligula congue vel ullamcorper justo
dapibus. Duis hendrerit accumsan nibh. Aliguam varius,
enim ut malesuada suscipit, diam lectus dignissirm dui, sit
amet pellentesque tellus magna Id dolor. Sed quam dolor,
ultricies quis tempaor non, eleifend ac mi.

Munc nec nisi est. Mullam non mauris libero, quis pulvinar
sapien. Nulla posuere mattis nisl, sit amet sollicitudin est
tempus vel. Aenean guis elit metus, eu sodales est. Pha-
sollus sad felis lacus. Suspendisse elementum erat vitaa
massa lobortis cursus. Etiam laoreet, nisl a rutrum hendre-
rit, neque lectus consequat arcu, id sodales diam eros nec

augue,

Mauris sed elit enim. Edam imperdiet gravida diam, eget
tempor diam posuere vitae. Donec vestibulum tincidunt
placerat. Vestibulum porttitor tristique mi, rhoncus aliguet
lectus egestas vitae. Donec diam massa, mollis sed volutpat |
quis, vestibulum nec massa. Nullam gravida, justo in sagittis
semper, tortor enim venenatis felis, in sodales lorem urna
vel nibh. Donec quis convallis est. Aliquam mattis, arcu at
landit lacinia, nunc enim.




Book this Full 2012 Official Visitor Guide

‘| Page Back Cover
' for $1950
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Book your ad today!
Earlybird booking deadline is Friday, January 13, 2012 |5
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Contact the Peachland Visitor Centre

o
OR Book the
Front or Back
—~ Cover for $1495
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Loretta Robinson
info@visitpeachland.ca
P: 250.767.2455
F:250.767.2420

OR book a Full
Page Ad for just
$1200




